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Economic Highlights




Brazil ranks among the world top

4rd in clean and - "
"enewable energy 4'd main market for biodiesel

3rd main aircraft manufacturer 3rd largest market for computers

Gth largest market for cell phones, automobiles and tv sets

5th largest market for medical equipment home to the world’s

15th largest oil

th : :
10 largest industrial producer reserves

13th largest producer of scientific articles
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Sustainable economic growth and social
and environmental sustainability

The Brazilian middle class reached GROWTH OF THE POPULATION’S
105,5 million in 2011, representing 55% PURCHASE POWER
of the population. Class incomes (millions of inhabitants and share of population)

Social (Iasses (million of people)

Middle class is expected to continue
expanding in the following years.

AClass 63 95

BCass 70 104 112
The average wage for the C class is S0 A -!-
R$ 1,019.00 o

2003 2009
Totak: 175 million Totak: 153 milflion

Source: Secretariat of Strategic Affairs
Source: Ministry of Finance
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Foreign trade:
opening up markets and multilateralism

Strategy of geographical export BRAZIL HAS BEEN ABLE TO EXPAND
diversification including Asia, ITS FOREIGN TRADE OVER THE LAST DECADE
Mercosul, Africa and the Middle

East, besides traditional markets
such as the US and Europe. $500.000.000

$600.000.000

. $400.000.000
The Brazilian trade flow has
increased 332.5 % in the past 300,000,000
decade. $200.000.000

$100.000.000

In 2014, the trade flow among I I I I I I I I
Brazil and its partners reached R R
US$ 454 billions. S & % % 2 28 R8R_LRR8CRERERRERER

Source: Ministry of Development,
Industry and Foreign Trade.
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Pro-innovation Policies

Since 1999, many policies were directed by Investment in Innovation by Sector
the government to improve productivity in
many sectors, by means of innovation

One of the main investments in innovation is the
INOVA Enterprise that invested R$ 32,9 billion in
2013

The most recent examples are the INOVA
Financing Programs by FINEP, that aim at
providing:

v Cooperation among companies and :(E;‘lerg(Vj .
. . Ian as

technology institutes; T e
m Agriculture and Livestock Chain
v Encourage the submission of business plans e o

. . : : = Information and Communication Technology

which involve pioneering research and a Infrastructure for Innovation

development strategies;
Source: CNI .

v Engineering and technology sharing activities; e
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Democratic Stability and Institutional
Security for Investors

Brazil has become one of the main

destination of FDI in the last decade,

attracting investments for several
sectors of its economy

In 2013, Brazil received US$ 64
billion in FDI, the 5" largest recipient
of FDI according to UNCTAD

United States |

Russian Federation ' 7
Hong Kong, China 77
Brazil 1))

Singapore V77777

Canada |

FDI RANKING
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Australia [

Spain |77 %
Mexico P e

United Kingdom |
Ireland |
Luxembourg [

Germany |
Netherlands |
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Chile [ ///29

Developlng and

Colombia P77 16

Italy %

17

Source: UNCTAD
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Expected Growth Iin Business
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Source: PricewaterhouseCoopers (PwC) - 2015

Brazil is the fifth most often
mentioned country as the
one that the CEOs consider
most important for their
business (research made
with more than 1,300
CEOs).
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Apex-Brasil:
The best of Brazil to the world
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- Apex-Brasil:
The best of Brazil to the world

Export Promotion of Brazilian products and services
Support on the internationalization of Brazilian companies
Promotion of Brasil brand abroad

FOREIGN DIRECT INVESTMENT ATTRACTION

e
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O Business Offices in the World

SAN

HAVANA FRANCISCO  MIAMI LUANDA BRUSSELS

-l

E

P

BOGOTA BEIJING MOSCOW DUBAI
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Investment Attraction




Investment Promotion Strategy

.;‘INVESTHENT PROMOTION AND VENTURE CAPITAL

FACILITATION (FDI) P _ ATTRACTION
........................................ Greenfield lnvestments oreign Investment to

= R&D Centers. and Projects L | Brazilian Funds (LPs to GPS) |
Partnerships andil\V/s

. Attracting FDI to Brazilian
= Reinvestments :
Companies and Startups
Automotive Co-investment between

Renewable Energies local and foreign funds
Oil and Gas (GPs)
Research and Development Corporate venture
Any other sector reactively

{ y
-
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Promotion of Productive FDI focused on
Priority Sectors

Priority sectors in line with the National WORK DONE WITH
Development Policy PARTNERS!

Focus on the development of Brazil and its states
Technology intensive sectors
Employment generation

Improvement and expansion of Brazilian exports
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Costs

General information on rules and

regulations

Information about regulatory

agencies

All Apex-Brasil’s services are
free of charge!!

BUSIRESS envirenment
ECOnomIC dataand prejections

SECLOrS

Guidance on the best potential
regions

Arrangement of meetings in states and
cities across the country

Networking with public and private
Institutions at all levels

IAVESTMERT GPPOHURILIES
Attractiveness of different industry

Market size and characteristics
Overview of supply chains
|dentification of competitors, potential
partners and suppliers

e’
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Oil & Gas

 12% of Brazilian GDP;

* Increasing reduction on Petrobras dependence as other players grow fastly.

« Brazil position on the proven global reserves ranking shall move from the current
15t to the 11th,

Reserves Evolution (billion boe) Production Evolution (kbpd)
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Oil & Gas

BRAZIL X USA OIL & GAS TRADE BALANCE
2004 - 2014

4.000

3.000

2.000

1.000

-1.000

e -1.152 -1.316

-2.000

- -1.849 -1.843
1.843 -2.084

-3.000

= Exp Brazil (US$ million) = |mp Brazil (US$ million) ———Trade Balance (US$ million)

Source: COMTRADE. Made by: Apex-Brasil
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ft.com > companies > energy > Signin F

Oil & Gas

Home  UKvY World v . Marketsv Global Economyv Lexv Commentv
Financialsv Healthv Industialsv Luxury360 Media Refail & Consumery Techv

g -

Brazil Oil Was Key Reason Behind Shell's
BG Buy

o Commant Mow  + Fulow Cammanls

Energy v

P

B Kenneth Rapoza . . .
Last updated: April 8, 2015 8:17 pm Conttiusos Ganing greater nccess to Brazil's deep water oil reserves was one of
i the key motivations behind Shell's $70 billion acquisition of BG on

Brazil is the big prize for Shell in BG deal , Wednesday.

Guy Chazan in London

Shell deal adds to surge in global oil and gas M&A I

Deal value, Jan to Apr 4 only (Sbn)

cover buziness omd

“We have to look at Brazil for the potential that exists there. At the
moment, this is probably the most exciting area in the world for the
oil industry,” Shell CEO Bey vau Beurden said during a conference

call with analysts today. “We are already in Brazil and we are happy

there, but we want more. A significant part of this denl was gaining a
o stronger presence in Brazil's deep water,” he said
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Source: Thomson Reuters Datastream

US$ 69.6 billion
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Investment Guide to Brazil

* Annually updated

« Displays information on T
Investment opportunities and BRASIL
how to invest in Brazll :

« Avallable at our website
(www.apexbrasil.com.br)
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Investment Guide to Brazil

TITTES =

LARGES T CITIES

nBRanl -

Source:Gibho

ment plin Goiiniais the second -k gestcity in the
Mivaest. A phoned city like Brasila, GoGina and
its surrourd ing hinterhind is an awa taditiomlly
dominated by ag ribusiness, but mcont industrial
propctsaw opening up the mgion o news actrd.
ties, includ ing auto motee ma nufcturing

THESOUTHEAST

;LII!EIS:E!I'IIII SUNTI MRS GEINS, NIE XML, SR

The Southeast is Brazils industral hearthind,
mostdensely populated wgion and has the lig-
ostecommy among Brazils mgions, witha di
wersified production ba w that includes ind ustrial
manufacturing, agrculture and wivices. The
state of a0 Paubacounts prz o Bazls wal
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and socond -kugestcity n Brazil), Bel Horonte
[thocenterformango| Brazils mining busine sses)
and Campim s, a center [or mg onalag ribusiness
and animportant ind ustrialconter.

THE SOUTH

STATE S PALANA DIE EIANIE 10 SIL, SANTA CATAVI WA

The south of Brazilis an awa shaped by Europe-
an immig ration, particulily from Germany, 1
aland Eastern Euope Trad itions [om the Od
Contimnt —and s hmgwges-awe still pesored
in the culture of Southem Bazl The South has
among the highest bw s of infastructum, hu-
mandew bpment and ecomomicd rersity rates in
Brazil. Tovard s theswery south, in the statw of Rio
Girandedo Sul, the hightind plaiteaus sewe pdovm

tsaada nhine ralhd the memines bara aan

Brazi Is the fifth-Bmes
ord by tomlareaand occu pesalmost
halfof the entire South American cont inem

Ccountiy intme

b biEzilisth

founh-Bme e democ moy

» The heartof South America:

Braziloccupe salmost lalfofthe southAmes
cancontinentand shaws bund borde rs with
Amentina, Boltvia, Colombia Gugana, Paraguay,
Poru, Surima me, Uruquaya nd \onezw b aswell
asthe FenchOwerseas Rog ono| French Guia

» Mostof the Amaam
situated withi

b 52 8 514.8)656 kima
¢ land badear s 7as ki
» Coastline: 7,67k

» Arable Bnd: 38m heciaes

= NOWTH

» Administathe divisons:
Brazilisd v ed into 2 statesand a Federal
District, which aw theirownd imctly e ectod

gqowvernmentsand independentad ministrations.

» TheyamEgmoupsl Into § egons

» Midvesst (agricwtual hartlands
of thecountzy's cewado biome)

» North (mainiy theAmozon 8a<in)

» Northenst (ecompasesalorge
partof thearid caatinga biome)

« South (incdudes the8mzifan pampas
and part of theAbantic Ryinforest)

» Southemst theAthantc Rainfovestand
someof the s*ml-grid cermdo iome)

» PopuBtiondistribution per Region

southeast(421%), Northea st (27.8%), South
(14.4%), North(8 z<)and Midvest(74%)

“NORTHEAST

| MIwEsT (22

: SIUTHEAST
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Q:. Tel.: (+55 61) 3426.0202
ApexBrasil INVESTINBRASIL@APEXBRASIL.COM.BR

i s bt WWW.APEXBRASIL.COM.BR

ON AGE




